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Abstract 
This dissertation was written as part of the MSc in Strategic Product Design at the In-
ternational Hellenic University.  
It is about the design of a modular, a multifunctional structure for the needs of a   
modern nomad who travel around the world for pleasure or work. The new digital 
normad doesn’t need a home but a temporary workspace for indoors and outdoors 
use in urban environment.  
The specific objective of the design project was to design a simple but interesting, 
movable and easy assemble small structure that the new nomads can use as a working 
place, a private space or an urban shelter for isolation in the city. 
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CHAPTER 1|INTRODUCTION  
1.1 PROJECT RATIONALE 
Today’s internet generation no longer needs a home because it is mobile. The Millen-
nials, the global citizens who are living with internet and digital tools from their birth 
are reacting differently in comparison with the previous generation, on the big changes 
of the digital era. They are familiar with the temporary living across the world and they 
seem willing to try innovative types of accommodation and work.  
1.2 AIMS AND OBJECTIVES 
The specific objective of the project is to design a useful small structure for the needs 
of a modern nomad who travel around the world for pleasure or work. The need is 
about a working space for indoors and outdoors use in the city. 
1.3 SCOPE 
This dissertation is to explore the needs and the culture of neo-nomads. The design is 
according to these facts that influence a variety of sectors of everyday life and prepare 
for the future lifestyle. 
1.4 OUTLINE OF THE DISSERTATION 
In Chapter 2, the definition of the term Nomad is examined. 
In Chapter 3, the definition of the term Neo-Nomad is examined and the investigation 
on the particular characteristics and habits of flaneur and millennial, as synonyms of 
this new term  
In Chapter 4, the Neo-nomadism in the different aspects of everyday life is presented 
and how the mobility and digitalized era have changed the world.  
In Chapter 5, the methodology of the design brief for the design for the Neo-nomad is 
presented. In addition, the design brief is described in detail, a scenario is formed and 
the design guidelines that will lead to the final design are created. The final concept is 
described through drawings and comments and in the end of this chapter, the conclu-
sions of the design project are presented.  
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CHAPTER 2| NOMAD  
The term of nomad is defined in this Chapter according to encyclopedia and history 
data. 
2.1 DEFINITION  
According to encyclopedias a nomad is a member of a community of people who live in 
different locations and move from one place to another. He is a person with no settled 
home, who moves continuously from place to place as a way of obtaining food, finding 
pasture for livestock, or otherwise making a living. The word nomad comes from the 
Greek word (νομάς, nomas) that means one who wanders for pasture. Among the var-
ious ways nomads relate to their environment, one can distinguish the hunter-
gatherer, the pastoral nomad owning livestock, or the "modern" peripatetic nomad. 
Most nomadic groups follow a fixed annual or seasonal pattern of movements and set-
tlements. Nomadic peoples traditionally travel by animal or canoe or on foot. Today, 
some nomads travel by motor vehicle. Most nomads live in tents or other portable 
shelters. 
Nomadism is also a lifestyle adapted to infertile regions such as steppe, tundra, or ice 
and sand, where mobility is the most efficient strategy for exploiting scarce resources.  
Sometimes also described as "nomadic" are the various itinerant populations who 
move about in densely populated areas living not on natural resources, but by offering 
services (craft or trade) to the resident population. These groups are known as "peri-
patetic nomads". Most nomads travel in groups of families called bands or tribes and 
keep moving for different reasons. 
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CHAPTER 3| NEO-NOMAD 
3.1 INTRODUCTION  
Who are the new Nomads? 
 A possible definition for the neo-nomad is the one below 
 
neo-nomad: n. 1. the nomad of our contemporary global world, whose behaviors are 
similar to the traditional nomad in that he has no permanent abode and moves from 
place to place, usually following economical reasons, or due to constraints [political, 
geographical dilemmas]. Global nomad, urban nomad  2. any stranger-like wanderer, 
itinerant that undergoes deprecatory comportments or rejections. 3. a person who 
contrary to the traditional nomad has no sense of belonging, but who is developing his 
adaptation skills in order to recover it; a new born nomad  (Abbas, 2001). 
Through the long history of humanity, people have maintained a desire to travel and 
explore new environments. Neo-nomads are even more looking for freedom and a 
sense of belonging but not necessarily at the same place all the time. Maybe, they are 
the victims of globalization or the outcome of this lifestyle, which is suddenly projected 
outside the realm of the known and the habitual. 
 
“To be away from home and yet to feel oneself everywhere at home; to see the world, 
to be at the centre of the world, and yet to remain hidden from the world” ”  
(Baudelaire, 1965). 
 
3.2 FLANEUR  
Is the term of flaneur a correct definition for the new nomad? 
The term Flâneur  comes from the French noun flâneur and means "stroller", "loung-
er", "saunterer", or "loafer" —which itself comes from the French verb flâner and 
means “to stroll”. The flâneur was, first of all, a literary type from 19th century France, 
essential to any picture of the streets of Paris. The word carried a lot of associations, 
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such as the man of leisure, the idler, the urban explorer, the connoisseur of the street. 
It was Walter Benjamin, drawing on the poetry of Charles Baudelaire, who made this 
figure the object of scholarly interest in the 20th century, as an emblematic archetype 
of urban, modern experience. (Shaya, 2014). 
The concept of the flâneur, the casual wanderer, observer and reporter of street-life in 
the modern city, was first explored, at length, in the writings of Charles Baudelaire. Ac-
cording to him flâneur is a dandy, who wandered the streets of nineteenth-century 
Paris looking at and listening to the kaleidoscopic manifestations of the life of a mod-
ern city.  The flâneur’s method and the meaning of his activities were bound together, 
one with the other.   
 
The crowd is his element, as the air is that of birds and water of fishes. 
His passion and his profession are to become one flesh with the crowd. 
For the perfect flâneur, for the passionate spectator, it is an immense 
joy to set up house in the heart of the multitude, amid the ebb and flow 
of movement, in the midst of the fugitive and the infinite. To be away 
from home and yet to feel oneself everywhere at home; to see the 
world, to be at the centre of the world, and yet to remain hidden from 
the world – impartial natures which the tongue can but clumsily define. 
The spectator is a prince who everywhere rejoices in his incognito. The 
lover of life makes the whole world his family, just like the lover of the fair 
sex who builds up his family from all the beautiful women that he has 
ever found, or that are or are not – to be found; or the lover of pictures 
who lives in a magical society of dreams painted on canvas. Thus the 
lover of universal life enters into the crowd as though it were an 
immense reservoir of electrical energy. Or we might liken him to a mirror 
as vast as the crowd itself; or to a kaleidoscope gifted with 
consciousness, responding to each one of its movements and 
reproducing the multiplicity of life and the flickering grace of all the 
elements of life. (Baudelaire, 1965, p.p.9) 
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3.3 MILLENNIALS 
Are the Millennials the New Nomads? 
But first of all, who are the Millennials? 
 
A Millennial is the name given to the generation born between 1980 and 2000. This 
generation follows Generation X in order of demographic cohorts and is also known as 
Generation Y. 
 
The Millennials are also known as the generation of selfies and narcissism. They have 
grown up in a time of rapid technological change, globalization and economic disrup-
tion, giving them a set of priorities completely different from the previous. This gener-
ation is the first born into the digital world, specifically the Internet and social media 
and the first that has used social media to be self-established and promote mainly 
themselves. Technology is incorporated into their everyday lives and their daily routine 
is around facebook friends, followers, instagram accounts, Skype or facetime meetings 
and email refresh. Their devices (Smartphone, tablet, computer) are like lifelines for 
them. 
 
They are highly educated, live in urban environments and are really interested in eve-
rything new. A lot of them don’t believe in God and there is a remarkable percentage 
of graduates who are lowly paid or even unemployed (in comparison with their par-
ents at the same age). This mainly happened in Europe because of the economic crisis, 
but is getting a global state. 
 
According to the researchers they have been slower to marry and move out on their 
own, and have shown different attitudes to ownership.  The majority of them feel 
more comfortable to spent money for an experience than the purchase of an item. 
They have been reluctant to buy a car, a house or luxury goods. Instead of this, they 
are turning to a new set of services that provide access to products without the costs 
of ownership, giving rise to what is being called a “sharing economy”. 
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3.3.1 A GENERATION ON THE MOVE 
More than any other generations before, generation Y has more opportunities to live, 
work and study outside of their home countries. This ability to feel at home in every 
corner of the globe with a sturdy WiFi connection, a passport in the pocket and a de-
sire to see and do more, means that they are global citizens and continually moving 
and roving across borders. 
Unlike their parents who had more than 20 years to the same career in a particular job 
position, Millennials are career searchers. They are always looking towards the next 
thing and feel willing to live the next adventure and experience.  
Global citizenship and Millennial Nomadism are interrelated, interacting and relatively 
new phenomena. The Millennials nomads are the outcome of numerous countries, cul-
tures, ethnicities and experiences. They are explorers, observers, seekers, questioners 
and thinker who continually try to understand the world and explore everything 
around so it is unfair and deficient the definition: gadget geeks and egocentric. They 
are likely to move on and act as the creator of the future. (Protopapadakis, 2016) 
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CHAPTER 4| NEO-NOMADISM 
Nomadism is the utopian genesis of man to come” (Pedrazzini, 2013) 
According to the Larousse French dictionary, nomadism is “a way of life characterized 
by the movement of human groups in order to ensure their livelihood.”  Wikipedia as 
the most dictionaries, define the nomadism as “the character, or way of life of no-
madic peoples.” The synonyms of this term are many, such as wandering and instabil-
ity, mobility and immigration. Different “forms” of nomadism are recognized today: 
the archaic form of pastoral nomadism, the postmodern, virtual form of digital no-
madism. (Pedrazzini, 2013) 
Humans have always migrated and travelled for pleasure, work, occupy, survive, with-
out necessarily living nomadic lives. It is a big misunderstanding of previous decades 
and generations to believe that  nomadism is  migration or travel. The nomadism now 
emerging is different from, and involves much more than, only making journeys. The 
21st century nomadism, neo-nomadism is about the lifestyle of individuals or relatively 
loosely-linked small groups that come together due to different reasons and needs. 
Nomadism, most believe, tends to bring people who are already close, such as family 
members, even closer. But it may do so at the expense of their attentiveness towards 
strangers encountered physically (rather than virtually) in daily life. That has implica-
tions for society at large. Architects, designers, urban planners and property develop-
ers are changing their thinking about buildings and cities to accommodate the new 
habits of the nomads that dwell in them.  
Unlike the “pure” nomads of the steppe or the desert, the gypsies, Roma and generally 
traveler populations,  new nomads choose to travel all over the world for pleasure, for 
business or for science, in the service of the capital constantly flowing around the 
planet.  
The fundamental elements of the shared identity of such urban, neo-nomads are 
based on particular practices of mobility, re-use items, brilliant DIY-type improvisation 
skills, education and of course new information and communication technologies (use 
of mobile platforms, apps etc. 
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4.2 DIGITAL NOMADISM 
Nowadays, people thanks to rapid technology, wireless internet, smartphones and 
cloud-based applications can work remotely from wherever they live or travel. They 
use telecommunications technologies to earn a living and tend to travel, while they 
continue to work with clients or employers. Architects, designers, writers, computer 
programmers and a lot of other creative workers or not, choose to work remotely in a 
library, a coffee shop, a public area, a co-working space or somewhere else around the 
world than in a stationary workplace. The digital nomad lifestyle is growing in popular-
ity and this happens because the individual can enjoy a good quality of life for less 
money and also can travel the world while working online.  
Digital Nomads can make their money online through a lot of methods and there are 
no strict office politics, 9-5 work timetable and often no boss. The most challenging 
thing about this situation is undoubtedly the fact of freedom that location independ-
ence is offering.   
The main reasons of the growing number of digital nomads and the rise of this lifestyle 
as a trend are: (Imagor, 2013) 
 First of all, the improvements of internet speed all over the world and the ad-
vent of digital media technologies. 
 The growing acceptance of remote work contracts between employees, free-
lancers and businesses. There are a lot of organizations that provide these em-
ployment agreements and invest on them for their business success. 
 The modern unconventional workplaces. The co-working spaces all over the 
world allow digital nomads the infrastructure and stability to work effectively in 
a place without the need for long term lease. 
 The digital era. Today there are many travel apps and services that allow no-
mads to travel  safely and in a more effective way. Services such as Google 
Maps and Airbnb help them to organize and schedule everything and deal with 
all aspects of life on the road, from accommodation, transportation and even 
meeting people. 
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 The plenty of digital nomad blogs which increase the amount of information on 
a lifestyle that seems utopia or impossible and risky for someone. 
 
4.2.1 The Neo-Nomadism in workplace 
Researchers claim that the entire concept of work is going to change pretty dramatical-
ly as we look forward and tend to become more flexible. 
 
Economics reports found that 60% of today’s office-based employees are expected to 
work remotely by 2022 (Ferguson, 2014) and remote employees are up to 13% more 
productive, feel less distracted and report higher work satisfaction levels (Quarterly 
Journal of Economics, 2014-2015). These are some of the results of a new era in the 
workplace and workforce that can reach a business success.  
Also according to a report in the Financial Times, Vodafone UK has demonstrated its 
commitment to flexible working by even the chief executive not having a personal of-
fice, instead encouraging hot-desking that allows people to work when and where they 
want. This has not only reduced space at Vodafone by 30% since 2009, but it has in-
creased productivity by 20 per cent and led to energy and travel savings. 
It is obvious that thanks to digital age the employees today are taking the concept of 
work-life balance to a new level. The workplace and the traditional ways of working 
are changing and the new generations – that expect their jobs to be challenging, crea-
tive and dynamic are certainly taking advantage of this situation. 
 
4.2.2 Co-work is the new work  
The rise of such working practices means that the physical office as we know it is 
changing. Co-working is much more than a trend of nowadays reality is mainly a need 
due to the rise in the Millennials workforce. It is a style of work that involves a shared 
working environment and independent activity. The individuals that use the same 
space are unlike a traditional office, they work for a range of different companies, ven-
tures, and projects and most of them are working independently as freelancers. This 
model of working  in an inter-connected environment offers a solution to the problem 
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of isolation that many freelancers have to face when they are working at home and 
also helps the ones that cannot afford to rent an office by own or they travel a lot be-
cause of their work.  
Co-working is not only about the physical place and the shared room, but about estab-
lishing the co-working community first. This social gathering of a group of people who 
are working together in the same place alongside each other is an interesting example 
of how synergies promote work solidarity, collaborations and increase productivity and 
creativity. Freelance professionals, young enterprisers, remote workers, and small to 
medium enterprises (SMEs) are usually the ones who need a space and seek a collabo-
rative spirit. This variety of workers in the space means that coworkers have unique 
skills that they can provide to other community members. 
Another fact that makes this alternative workplace so popular is that unlike in a typical 
office environment, there is little direct competition or internal politics, so the users 
don’t feel the need to put on a work persona to fit in. They are not so nervous and 
have more job control. Also they can choose whether they want to work in a quiet 
space to focus better on their tasks or in a more collaborative space with shared ta-
bles, where interaction is encouraged. Working in a different work environment and 
spending time away from the office can also spark new ideas. 
 
4.2.3 What co-workers want from a space? 
 
Some of the potential benefits that the untraditional cooperative workplaces offer to 
the users, have already mentioned before but it is also important to examine and pri-
oritize the needs of these spaces. The Maslow Pyramid of Co-working presents a dy-
namic and interesting classification of these needs that co-working addresses, but falls 
short of providing specific advice for implementing factors that achieve them. 
  
According to the Harvard Business Review, which establishes the characteristics of a 
collaborative workspace,  the studies conducted by Deskmag about the ‘Coworking 
Values’ and the Maslow Pyramid the six axes that a co-working space need to have 
are: accessibility, pooling of resources, shared energies, proximity, permission, and pri-
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vacy. These axes allow us to position a space (or a future space) in a very large uni-
verse of needs that are potentially fulfilled by third spaces and shared workspace. A 
typology of needs for co-working spaces 
 
 
Source: http://www.deskmag.com/en/a-typology-framework-of-needs-for-coworking-spaces-
586 
The picture above shows the framework of Mutinerie, a co-working space in Paris. An-
alyze six categories of from accessibility to proximity with ten criteria each. Each crite-
ria which exist, is one point on the framework within its category. 
 
Below is a typology of needs that William van den Broek from Mutinerie, a co-working 
space in Paris explains each element of the framework and provides several key ele-
ments to develop each axis.  
 
1. Accessibility 
 
Accessibility is not only means the geographical proximity of the space to the 
coworker’s dwelling, but in general refers to how easy is to enter and exit the 
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space. This fact can diminish the level of privacy, and can also affect the degree of 
closeness between the members.  
 
Architectural ambiance: café, train or bus station, public square, forum, bar 
Properties: openness, visibility, welcoming, attractive, simplicity 
Furniture: an importance on decorative elements, unique style, functional furni-
ture 
The building: visible and accessible facade, perfected admittance process, café ar-
ea/welcome desk 
2. Pooling of resources 
There are some kinds of work that need a high level of equipment  like a 3d printer 
and a laser cut machine for artists and creative workers or something more com-
mon like a sewing machine for stylists. These specialized machines or just printers 
and desks are some of the equipment that a co-working space must have to fulfil 
the needs of the respective users. Of course this is not necessary for every co-
working space and occurs from the relevant members’ needs. 
Architectural ambience: workshop, factory, construction site, garage 
Properties: well-lit, chaotic, permissive, unfinished, technologically advanced… 
Furniture: DIY area with (power) tools, self-made furniture by the coworkers 
themselves 
The building: space centered around an area with machinery and tools, separated 
areas that are more noisy, painted walls and floors 
3. Shared energies 
The co- workers need a physical place to work, even if they could actually work 
from everywhere. A co-working space should be designed in a way that allows the 
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users to concentrate their energy, creativity, skills and good ideas.  It would be 
very useful and attractive to organize events, workshops and  meetups that help 
members carry out their projects and deliver them to wider audiences.  
Architectural ambiance: theatre, event space, forum, market place 
Properties: openness, transparency, diversity 
Furniture: mobile desks and chairs, presentation stages, projection equipment, di-
verse spaces, presentation equipment (black/whiteboards, screens…), round ta-
bles 
The building: welcoming and visible facade, warm and dynamic colour scheme, or-
ganized around a central axis point that facilitates meetings, central meeting 
points (coffee machines, restrooms…) 
 
4. Proximity 
Proximity is more about instilling trust and friendship between coworkers with an 
implicit (and voluntary) goal of increasing productivity and it represents the ran-
dom, frictional part of co-working. It is about sharing resources, joys and worries 
and working side by side with others, which can be achieved by including areas of 
friction in the space design. The good design leads to good and not strict profes-
sional relationships between the members. To put the coffee machines close to 
the printers is not a bad idea because this allows spontaneous events to happen 
between the users. 
Architectural ambiance: bar, kitchen, social event, club 
Properties: Fraternity, confidence, frankness, complicity 
Furniture: cosy chairs and couches, dining tables, kitchen mixer/printing station 
Building: walkways encouraging meetings and exchanging glances 
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5. Permission 
In a highly permissive place, co-workers can bring their own belongings, to model 
their own space and propose new ideas. The multifunctionality is a very important 
fact in these places where the user can work, socialize with others or attend an 
event.  
Architectural ambience: like a home, kitchen, laboratory or workshop 
Properties: minimalist, unfinished, cosmopolitan, rough, simple, flexible, DIY, 
modular/changeable 
Furniture: materials that can be crafted or manipulated (cheap and solid), recycled 
and re-usable materials (pallets, trestles, furniture on wheels), equipment for self-
expression (blackboards, guest-books, suggestion boxes), exhibition areas (paint-
ings and works of art) 
The building: raw concrete, white paint, neutral colours, picture rails, cables and 
insulation pipes on the ceiling 
 
6. Privacy 
Privacy means not only data security and confidentiality but also includes isolated, 
calm and comfortable areas to stay focus as long as necessary. There are some 
kinds of workers whose jobs require a high level of privacy. This can be achieved 
by minimizing the turnover rate of coworkers, establishing a higher degree of trust 
within the space and providing isolated areas such as meeting rooms.  
Architectural ambiance: private club, library, guild or association… 
Properties: silence, calm, soft lighting, protection, confidence, respect 
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Furniture: Soft-light lamps, concertina walls, curtains and drapes, comfortable fur-
niture 
The building: Call box, sound minimizing barriers, permanent partitions and al-
coves affording isolation, spaces for discrete meetings (meeting rooms, welcome 
area, separated workspaces), discrete façade 
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4.4 THE NEO-NOMADISM IN ARCHITECTURE 
 
Before examine the mobile architecture of today it is worthy to take a look on the no-
madic architecture of the past and how these practices can be useful tools for the fu-
ture experiments. 
4.4.1 Nomadic Architecture 
 
The concept of nomads resists the hierarchy of centralization. According to Deleuze 
and Guattari, Nomadic Art it is non-hierarchical and could exist in a smooth plane, ra-
ther than a striated one. The vision is close-range, rather than long-distance, it is tactile 
rather than optical, it experiences more than it explains. 
 
There are four types of nomadic architecture 
1. Temporary ephemeral shelters, mainly made from local materials and last from 
a few weeks to a few months 
2. Tents, more permanent structures but which are packed and pitched 
3. Permanent mobile structures, usually boats and wagons which exist in all re-
gions of the world 
4. Immobile and permanent structures, which today are almost all occupied by 
settled people 
 
Nomadic architecture is not about buildings and heavy structures. The emphasis on 
temporary, communal, flexible, inventive spaces challenges the sedentary bias in 
western architecture and its tendency to privilege monumental, permanent, static 
constructions. The main characteristic is about the tendency to create environments 
and mark space through relationships, ideas and actions. 
 
According to the author of African Nomadic Architecture – Space, Place and Gender 
(Prussin, 1995), there are three basic elements that distinguish nomadic architecture 
from its sedentary relatives – mobility, gender, and ritual. Mobility is a given, as almost 
all nomads lead a pastoral life style, following their herds for grazing. This is not only a 
practical matter, informing lightweight structures with parts no bigger than an animal 
(camel or horse) can carry, but also something that deeply affects the sense of space 
and environment, as near-constant movement dictates a close relationship to the 
landscape and forces of nature. 
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Women in the past had a very particular role at nomadic architecture. It is in general 
the product of women and the men herd the cattle and oversee them. Another im-
portant fact is that in many languages the words for tent, marriage and woman are 
similar or even the same which leads us to the third element: ritual. The nomadic 
building process is a ritual process and part of the marriage ritual. The marriage tent is 
put up and taken down and moved several times over the course of a month, in a high-
ly ritualized context, where men and women play different parts. A man can own a 
tent, but a single man cannot live in a tent without shame. The tent is a product of 
marriage and the marriage ritual, but the marriage is also a product of the tent.  
Below there is a short reference to the tent as one of the most representative type of 
nomadic architecture. 
 
The tents 
 
There are plenty tents and structures used by nomads due to different geography and 
means of transport, but most of them share very similar traits, especially among the 
African nomads. A very important feature is the dual usage of the building components 
that serve not only as house but also as the interface of transportation.  All the differ-
ent parts of the tent are reassembled and transformed into the palanquins that the 
women and children ride in.  
According to the Final report submitted to the Watson Fellowship on August of 2006 by 
Stephanie Carlisle (Yale University, Combined MA in Architecture and Urban Ecology) 
Nomadic tents can be broken down into two basic types: tensile structures and arma-
tures. A tensile structure consists of either a centre pole or a system of poles put into 
compression by stretching a fabric or membrane tightly over it. The African tent rests 
on the structural interdependence between the poles and the membrane: the poles 
will not stand up unless the velum or membrane is pulled tautly over them; the taut-
ness of the velum is a function of the poles below it. These structures work better with 
a woven membrane, as felt or skin does not have sufficient stretching qualities and are 
also too heavy. The armature used by African and Asian nomads is an independent 
structure, covered with mats, which are neither in tension or structural. There are of 
course combinations and gradients among these categories, with leather velum and 
palm leaf armatures as interesting examples. 
 -21- 
4.4.2 Less is More or the Minimalism as lifestyle 
Urban nomads have started appearing in the last decades and as we have already 
mentioned they have shown different attitudes to ownership, focusing mainly on ex-
periences in their lives and are less attached to material objects. 
 Like their antecedents in the desert, they are defined not by what they carry but by 
what they leave behind, knowing that the environment will provide it. Thus, Bedouins 
do not carry their own water, because they know where the oases are. Modern no-
mads carry almost no paper because they access their documents on their laptop 
computers, mobile phones or online. Increasingly, they don't even bring laptops. (The 
economist, 2008) 
There are a lot of examples of this new lifestyle nowadays. Take a look around or even 
in ourselves, who are part of this neo-minimalism. Whatever someone want to share, 
learn, search or work on it, is online and easily accessible through “smart” devices. Ac-
cording to the study Journal of Consumer Research, the authors Fleura Bardhi (North-
eastern University), Giana M. Eckhardt (Suffolk University), and Eric J. Arnould (Bath 
University) claim that "Global nomads tend to form situational attachments to objects, 
appreciate objects primarily for their instrumental use-value, and value immaterial or 
'light' possessions as well as practices". Global nomads need objects that are portable, 
like portable electronics and it is very important for them to stay connected to net-
works. The accessibility is necessary and not so much the item. The possessions are 
replaceable and fulfill mainly our thoughtless needs. The researchers identify that in 
the future the people’s choice as a consumer will be the temporarily access to objects 
rather than the use of long period of time. (Bardhi et al., 2012). 
Minimalism is not only a trend but also a need because the disposal of non necessary 
material goods makes the nomadic life easier. Nomads “are defined not by what they 
carry but by what they leave behind, knowing that the environment will provide it”1. A 
very successful example to understand this better is the Bedouins’ lifestyle, when they 
travel in the desert and carry only the necessary objects. This is happened because 
they know exactly where they can find anything they need ( such as oasis for water) or 
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they can be adapted to the environment they are and use whatever exist nearby. (The 
Economist, 2008) 
 
4.4.3 Mobility: People / cities / world in motion 
 
People, cities, trends, everything in the world never stand still and so does architec-
ture. The future of buildings is adaptability, and mobility can augment the special 
powers of architecture to encompass greater experiences while contributing more to 
the urban whole. Still, it's not enough for buildings to move on their own; it's the de-
velopment and infrastructural connective tissues between and beyond city blocks and 
towns that proves just as important and vital. 
 
The truth is that there is more portable, mobile architecture around now, which is ac-
cepted by developers and the general public and this form of design tries to give quite 
innovative solutions to usual and unusual problems. Technology is moving forward and 
changing the way we get around, and so the services that places have to offer are 
shifting as well. Fixed institutions like universities and libraries will need to be as agile 
as food trucks. Commerce can venture out from their flagship shops on Soho and liter-
ally "pop up" and sprout throughout the city and suburbs. Similarly, more will be ex-
pected from cars and automobile circulation, just as larger urban developments will 
need to be embedded with urban spaces. Motion is the key to the future and flexibility 
is the key in mobile architecture. (Architizer Editors, 2012) 
 
Below are some examples of small scale mobile architecture which have interesting 
design and fulfill a different need and purpose every time.  
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Source: http://www.dmva-architecten.be/v2/index.php 
 
The Blob, Anywhere, designed by DMVA Architects 
  
This smooth looking egg structure is like a mobile caravan that transcends the invasive 
nature of permanent shelters and it is ready to use in any environment. This mobile 
unit designed as an extension of to the house that includes a bed, storage shelves, 
kitchen, bathroom, lighting and a porch.  It can be utilized for a wide range of uses, in-
cluding a bedroom, garden house, office, or for the more adventurous ones amongst 
us, a portable house.   
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Source: http://architizer.com/blog/architecture-mobility/ 
A47 Mobile Library, Mexico City, designed by PRODUCTORA 
 
This library is inside a truck where the bookshelves have been replaced by overhead 
trays, so the floor is free and available for reading and social events. The floor is com-
posed of panels that can be arranged in varying configurations, allowing stepped seat-
ing for lectures, raised platforms for reaching the books, or completely open space for 
large groups. The walls of the truck are built out of steel mesh doors, allowing some 
visual porosity when closed, and creating a strong link with the city around the Library 
when is open. 
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Source: http://architizer.com/blog/architecture-mobility/ 
 
Nebula Portable Arts Space, Dingley, Australia, designed by Andrew Maynard          Ar-
chitects 
This portable arts space is a pop-up installation which permits to the artists to use the 
space for work, performance and show to the public. When the grey box opens and 
flowers the walls become floors and the artists can interact with the audience. 
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Source: http://architizer.com/blog/architecture-mobility/ 
Bicycle Sauna Kolonok, Prague, Czech Republic, designed by H3T 
This project is a unique way of transportation around the city while you can have a re-
laxing time. The sauna can be attached to a bike and dragged to a river or lake. It is 
quite comfort and has capacity of up to six people. The materials used are light and 
durable and the structural design is functional in the maximum possible way.    
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Source: http://www.publicspace.org/en/works/f264-chairsharing 
 
Chairsharing, Modena (Italy), designed by the architect David Bravo Bordas 
 
This is about a public service that offers people of Modena the free use of movable 
chairs that provide Internet connection and brings new life to the historic centre of the 
city. Each chair is equipped with a WiFi antenna offering free access to Internet. A geo-
graphic positioning system based on triangulation prevents mislaying of chairs and en-
ables users to locate them on a map of Modena that can be consulted on the 
Chairsharing website. The goal of this project is to stimulate cultural and commercial 
activity in the neighbourhood.  
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Source: http://worldlandscapearchitect.com   
 
 
Kit of Parks, Boston (USA), designed by Nina Chase, Philip Dugdale for the Boston     
Society of Landscape Architects (BSLA) 
 
This project is a portable kit of parts to build a park anywhere in the public space and 
provides community gathering. It is constructed out of low-cost, lightweight material 
that can move around the city to serve under-programmed public spaces.  It can be 
biked anywhere and unpacked in less than 10 minutes. 
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Source: https://www.dezeen.com 
Try-on-Truck, USA, designed by the design studios SAW and MOA  
This mobile lingerie shop is designed to travel across the country, as a "nomadic fitting 
room" for an online retailer that sells intimate apparel for women. The Try-on-Truck 
allows women to try on lingerie in an intimate setting within public spaces and creates 
a highly transformable, flexible and comfortable space on a mobile platform, providing 
the ability to deploy on a new site daily. 
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Source: Google Images 
Homeless Vehicle Project, New York City (USA), designed by the artist Krzysztof  
Wodiczko 
This work which is between art and engineering is part of the photographic and film 
documentation about homeless in the United States. The design of the multifunctional 
vehicle was a response for the artist to a practical demand. He wanted to make it eas-
ier for the homeless to meet their fundamental needs, to assist positively in their eve-
ryday struggle for survival, and to improve the quality of their lives. 
 
 
 
 
 
 
 -31- 
CHAPTER 5| DESIGN FOR THE NEW NOMAD 
5.1 METHODOLOGY 
 
This design project dissertation aims to identify the term of urban neo-nomad and de-
sign a multifunction space for him according to his needs, for work, relax and isolation 
into the city. At this stage the dissertation process focuses on the methodology for the 
definition of the design brief and the development of a design. 
All the information below, about the process and the stages of the design are part of 
the course Product Development of MSc in Strategic Product Design at IHU, with in-
structors Mr. Babalis A. and Mr. Fotiadis S. (2015). 
5.1.1 Design Process 
 
The design process is a creative process for producing sustainable products and sys-
tems and consists of a series of steps that designers must follow to come up with a so-
lution to a problem. 
 This process is flexible and can be applied to different design areas:  
• It does not define the design strategy 
 • It does not identify the tools that produce the deliverables  
• It is not based on any particular theory or movement. 
 Crucial fact for the success of the process is the development of critical thinking and 
initiatives are essential in order for decisions to be made. The proper research data 
and theoretical support of the decisions are necessary throughout the process in order 
to evaluate the design solutions. 
Although the design process is a non-linear process, it consists of some steps and 
stages which follow a determination direction from the more indistinct to the more 
specific. The phases of Research Analysis (theoretical, analytical process) and the Im-
plementation (practical, synthetic process), among others, are quite important for the 
design success and lead to Concepts and the Final Design.  
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5.1.2 Research and Analysis 
 
This is a mainly theoretical and analytical process phase, in which the design parame-
ters and the research fields are identified. Also at this phase the problems of the pro-
ject are determined and investigated. The outcome of this stage gives all the necessary 
data that are useful for the final project.  
The mapping of the problems is a necessary initial step to identify all research areas 
related to the design and to organize them in a way that will later serve in identifying 
and define all the design parameters.  
A basic problematic area model is based on three key areas: product, user, context and 
the resulting deliverables of the above give us the characteristics of the users, the fea-
tures of the context, the actions and the brief description of the project.  All these in-
formation are parts of the final project description.  
 
Triangle that show the three key areas: product, user, context (Fotiadis, S. 2015) 
The final project description includes the definition of:  
  • The users and their characteristics 
  • The context in which they operate and with which they interact with the product 
 • The actions of the users  
• The features of the designed product  
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5.1.3 Design Guidelines 
 
Design Guidelines are a complete description of all design parameters (such as charac-
teristics, requirements and restrictions) but is not the same as the final product‘s 
specifications, which is often a misunderstanding. They are constantly used throughout 
the implementation phase to evaluate and justify the decision making.  
One of the hardest tasks while compiling the Design Guidelines is the restrictions given 
by each of them. For the successful completion of this phase it is important the Guide-
lines to be documented by the research data found during the previous phase, Re-
search and Analysis. Also, equally important is the hierarchy of all Design Guidelines 
together, in terms of their significance for evaluating the concepts, even if the catego-
rization was different while compiling them. Often, during the implementation the dif-
ferent guidelines can conflict each other, since the design process constantly compen-
sates conflicting objectives, but hierarchy can resolve this situation and prevent any 
problem to occur. 
5.1.4 Implementation 
 
Ideation  
This is the first stage of the implementation phase and the most creative one. The de-
signer can express his imagination and creativity with no limits while he tries to trans-
late the goals that have been set on research and analysis into design ideas. The design 
guidelines remain a very substantive phase of the process since they give important 
information. To be more specific, they contain all prior goals that set on the conclu-
sions of the previous phase (research and analysis) so help the designer to approach 
better the project through plenty solutions. Of course for an even better approach, the 
designer should examine each design guideline separately. 
Moodboard 
A moodboard is a visual tool that communicates concepts and visual ideas. It is a way 
to collect different creative ideas, like a collage that consists of images, materials, text, 
 -34- 
and samples of objects in a composition of the choice that is intended to evoke or pro-
ject a particular style or concept.  
 
Concept 
This is the phase in which the designer composes the product according the evaluated 
solutions that met the guidelines of the previous set. Completed concepts are the ones 
that meet all the guidelines. 
 
5.2 DESIGN BRIEF 
 
At this stage the design brief arises from the previous unit, the methodology. The Ob-
jectives and the goals of the design, the target audience, the scope of the project, the 
style and the overall aesthetic of it will be presented in the following text. 
5.2.1 Scenario 
 
It maybe sounds like a cliché but it is true, we live in a fast-changing world in which 
everything is on move. The Millennials have different needs and priorities from the 
previous generations. Growing up with the internet and digital tools means living and 
working differently. The urban nomads travel from country to country, from one co-
working space to the next, from one job opportunity to another with no worries about 
accommodation, friends and cultures because they are part of this globalization.  
The structure to be designed for this nomadic generation, that has developed its own 
specific needs, must be representative of its culture. Compactness, multi-functionality, 
aesthetics and minimal design are the main project’s characteristics. Furthermore, the 
structure must be easy to assembly and relocate to different places from up to two 
persons. It is important to clarify that this neither for a permanent use (such as ac-
commodation) nor on a specific place but it is more like a temporary functional instal-
lation that provide a workplace, an space for isolation, a private bubble…around the 
city. It is an urban shelter for the new nomad.  
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Create personas / the profile of a new nomad 
 
The scenario tells the story of how the project will be used in the future. Design per-
sonas focus on user goals, needs, preferences and behaviors. They tell a story and de-
scribe why people do what they do in attempt to help everyone involved in designing 
and building a product or service understand, relate to, and remember the end user 
throughout the entire product development process. Design personas are good for 
communicating research insights and user goals, understanding and focusing on cer-
tain types of users, defining a product or service, and avoiding the elastic user and 
self—referential design. 
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5.2.2 Moodboard 
 
 
Source: Pinterest Images 
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5.2.3 Design Guidelines 
The goal of this design project dissertation is to provide a structure to be used as a 
workplace in any place -indoors or outdoors- around the city. It is about a temporary 
multifunctional space, an urban shelter for the urban, digital, neo-nomad. The one 
who loves to live new adventures and works with company or alone in nontraditional 
office environment. 
 
About the space Requirements for Office Work  
Office jobs require a variety of physical and mental activities and often the core activi-
ties take place at the desk or at the workstation. The question how much space do I 
need to work on? is not simple. There is not a clear-cut answer about that because of 
many aspects that implied by this question. The major aspects include: the nature of 
work, cultural aspects, corporate climate, individual perception and anthropometry 
(body dimensions). https://www.ccohs.ca/oshanswers/ergonomics/office/working_space.html 
For this reason we will accept the typical dimensions of a desk. 
 
Source: Google Search 
Desk height: 0.75-0.80 m, chair height: 0.45-0.48m 
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Design guidelines  
1. The structure should provide a working space. 
2. The workstation-desk should have approximately  0.75-0.80 m height, according 
to the typical dimensions and at least 0.40 m width to place a laptop on it. The 
length will occur according to the overall design of the structure. 
3. The structure should be easy to assembly. 
4. The structure should be easy to relocate from one place to another from one or 
two persons. 
5. The structure should be light weighted.  
6. The structure should be placed indoor and outdoor.  
7. The structure should be durable and water resistant. 
8. The structure should provide internet access. 
9. The structure should permit to the users to modify it. 
10. The structure should be multifunctional.  
11. The structure should be low cost.  
12. The structure should be minimal and aesthetically pleasant.  
 
 
5.3 CONCEPT DEVELOPMENT 
 
In this chapter, the concept of the project is presented by the initial sketches and first 
ideas that lead to the final outcome. During this stage I try to express on paper all my 
ideas according to the guidelines that I have already set and the general philosophy on 
the neo-nomadic generation.  
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5.3.1 Initial sketches and ideas 
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5.3.2 Final Concept 
 
Urban Shelter | a shelter for the New Nomad 
 
The final concept is an urban shelter for the New Nomad somewhere between archi-
tecture and design. It is like small scale architecture or large scale product design or 
maybe something between…Because Architecture without design does nothing and 
Design without architecture tends towards point-solutions. 
 
 
 
Everyone is being plugged into “smart” devices 24/7 and sometimes it is difficult to 
remain connected to people and environment in real life. The Urban Shelter can be an 
indoors or outdoors workspace, a meeting area or an isolation spot -depended on us-
er’s mood-  that gives people the opportunity to connect with others.  
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This modular structure is like be in a co-working space but in even better way. The user 
can select if he want to work close to others or not, to collaborate or just hang out 
with others thanks to flexible design. It also is up to him to decide about the interior 
design of this tiny space. (see Appendix) 
The specials characterists of the structure are: 
 The interesting façade that occurs from the shelters, when they placed 
them one next to other 
 The folding system that makes the shelter easy movable 
 The multifuctionality that offers to the user 
 The ephemeral use of it 
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Where can I use it? 
This is a simple design structure -because a good design doesn’t have to be complex 
before it’s interesting- that gives the opportunity to the new nomad to use it and deco-
rate it as he wants, with no imagination limits according to his needs. The only re-
striction is the fact that he is responsible to keep it clean and in a good condition as 
long as he is using it. This means that he is the temporary owner of the urban shelter 
for example from a few hours until some days or months. Urban Shelter is a public ser-
vice that offers people the free use of the space that provides Internet connection. 
Each structure is equipped with a WiFi antenna and the shelters, like public bicycles 
are in many different places in the city. The user can easily assemble and disassemble 
the shelter and relocate it wherever he wants, but after that he is obligated to return it 
to the nearest urban shelter station. For the best use of the shelters and the general 
success of this program there is a map that shows the stations (places where the urban 
shelters are available) and the regions where someone can relocate the structure. 
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Material Selection  
The structure consists of 6 wooden OSB panels which join together with connectors 
and sticks that allow the shelter to fold and packed. The OSB is a rigid material that is 
quite cheap and available in the market in many dimensions. The hanging parts are 
made of wood, the connecting hardware parts are made of powder-coated aluminum 
and the rest parts (shelves, desk and swing) are made of a non-toxic, recycled paper 
pulp solid surface material. It is eco-friendly material, inflexible and quite resistant to 
stains, water and extreme heat.  
 
Embodiments 
 
The true is that the way we live has changed dramatically but the places where we live 
not so much. The modern crowded city centers especially in Europe due to economical 
crisis have a lot of empty office buildings, warehouses, abandoned buildings, industrial 
spaces or even rooftops that are quite attractive to place an urban shelter there. This 
alternative gives an opportunity to the young people - who can’t afford to rent a work-
place- to use the urban shelters and also helps the abandoned places to be upgraded. 
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5.4 CONCLUSION 
 
This Chapter is a summary of the design project dissertation. The idea of this project 
began by the fact that the people of my age, people of generation X live, work and gain 
their experiences completely different from the previous. Most of the millennials can 
buy anything, travel around the world, live abroad and be always on the move but 
what they need? What will fascinate them? What are the needs of digital nomads?  
The specific objective of the design project was to design a simple but innovative and 
outstanding small structure for the needs of a modern nomad who travel around the 
world for pleasure or work. The need was about a working place, a private space, an 
urban shelter for indoors and outdoors use for a limited time in any city area. 
The dissertation began with a literature review for the terms of nomad and nomadism, 
as we use to know them from the past and after that in chapter 3 the term of neo-
nomad was defined. The neo-nomad or urban nomad or digital nomad is the basic 
element of study for this project so it was crucial to clarify the needs, the habits and 
the general philosophy of life that have. The design was developed by following the 
steps of the design process. The design guidelines were based on the digital nomads’ 
needs and the general characteristics of the generation X (the Millenials). 
The final concept, the outcome of this dissertation, the urban shelter is a simple and 
interesting structure that provides successfully a multifunctional space to the users, in 
which they feel free to transform it. It looks like an installation in public space, but this 
temporary use of it can definitely improves the urban environment and mainly can  
fulfil the need of the new nomad who always want to change the world.  
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